
 
 

2007 EDITORIAL PROFILE 
PLAYBILL Ð NEW YORK 

 
Playbill is the exclusive magazine for Broadway and Off-Broadway theatregoers, 
providing the information necessary for the understanding and enjoyment of 
each show, including feature articles and columns by and about theatre 
personalities, entertainment, travel, fashion, dining and other editorial pieces 
geared to the lifestyle of the upscale, active live theatre attendee. 
 

Regular Features 
 
On the Aisle - Celebrity sightings, news & gossip 
Theatre Quiz - Tests the reader’s theatre knowledge, both present and past 
WhoÕs Who in the Cast - Everything you need to know about the show/cast 
How Many Have You Seen? -  Current Broadway and Off-Broadway shows 
Stage Directions from The League - News from Broadway and the road 
At This Theatre - Historical review of the theatres’ notable shows/stars 
A TheatregoerÕs Notebook - Spotlight on today’s hottest actors 
Dining & Entertainment Guide - The theatre district’s best restaurants/clubs 
Celebrity Choice/After Theatre - Review of actors’ favorite night spots 
A Life in the Theatre -Spotlights personalities who not only have devoted their 
professional lives to the theatre but continue to thrive today  

 
 

Special Editorial 
 
  Winter  Skin Care   January/February 
  MotherÕs Day Gift Ideas  April 
  FatherÕs Day Gift Ideas  May 
  Master  Theatre Quiz  June 
  Summer Skin Care   July 
  Fragrance Gift Ideas   November 
  Hol iday Gift Ideas   December 



 
 

 
 
 

2007 NATIONAL MARKET LIST 

  
Market      Avg Monthly Circ.*  

 New York  2,031,278 
 Mid-West Region 478,000   
 (Chicago, St. Louis, Ohio, Minneapolis, Indianapolis) 
 Mid-Atlantic Region    405,524  
 (Philadelphia, Baltimore, Washington, DC) 
 West Region (San Francisco, Los Angeles, San Diego 
 Tempe, Tucson, Phoenix) 275,789 
 Boston   263,000 
 Florida 222,000  
 Texas 220,900 
    
 TOTAL    3,896,491 
 *In Season Distribution 

 
 

 



2007 NATIONAL BROADWAY MARKET LIST 

 
 Market      Avg Monthly Circ.*  
 New York  1,531,878  
 Mid-West Region 443,000   
 (Chicago, St. Louis, Ohio, Minneapolis, Indianapolis) 
 Boston   263,000 
 West (San Francisco, Los Angeles, San Diego, Las Vegas, 230,789 
 Tempe, Tucson, Phoenix) 
 Florida 173,447   
 Mid-Atlantic Region    142,124  
 (Philadelphia, Baltimore, Washington, DC) 
 Texas 131,200 
   
 TOTAL 2,915,438 
 
 *In Season Distribution 
 
 

 
 
 
 
 



 
2007 NATIONAL CLASSIC ARTS MARKET LIST 

 

 
 
 

MARKET AVG. MONTHLY 
CI RC.*  
New York, NY (Lincoln Center, Carnegie Hall, City Center,  
Metropolitan Opera)  499,400 
Washington, D.C. (Kennedy Center)     186,000 
Philadelphia, PA (Phil. Orchestra, Opera, Pennsylvania Ballet)  71,000 
South FL (Miami City Ballet, Kravis Center, Concert Association, 
Carnival Center) 57,953 
  
Dallas, TX  (Dallas Symphony Orchestra, Dallas Opera)  45,700 

 San Francisco, CA (San Francisco Symphony)    45,000  
Houston, TX (Houston Grand Opera & Ballet) 41,000 
St. Louis, MO (St. Louis Symphony) 35,000 
  
TOTAL : 981,053 
*I n-season distribution  

 
 
 
 
 
 



VENUES SERVED BY PLAYBILL
¨
 

2007 
 
NEW YORK 
 
Broadway Theatres:    
Ambassador, American Airlines, Atkinson, Barrymore, Belasco, Beaumont, Biltmore, 
Booth, Broadhurst, Broadway, Circle in the Square, Cort, Gershwin, Golden, Hayes, 
Hilton, Hirschfeld, Imperial, Jacobs, Kerr, Longacre, Lunt-Fontanne, Lyceum, Majestic, 
Marquis, Miller, Minskoff, Music Box, Nederlander, New Amsterdam, O’Neill, Palace, 
Schoenfeld, Shubert, Simon, St. James, Studio 54, Wilson, Winter Garden 
 
Off-Broadway Theatres: 
37 Arts, Actors’ Playhouse, Astor Place, Atlantic Theatre Company, Barrow, Cherry 
Lane, Classic Stage Company, Gramercy, Houseman,  Jane Street, Joyce, Little Shubert, 
Lortel, Manhattan Ensemble, Manhattan Theatre Club, (City Center, Stage 1 and 2), 
Maverick, Minetta Lane, Newhouse, Orpheum, Playhouse 91, Playwrights Horizons 
(Mainstage), Public (Anspacher, Newman, Delacorte), Primary Stages, Second Stage, 
Signature Theatre Company, Snapple Theater Center, SoHo Playhouse, Theatre for a 
New Audience, Union Square, Village, Westside (Downstairs/Upstairs), Zipper 
 

Carnegie Hal l: 
Stern Auditorium, Weill Recital Hall, Zankel Hall; New York City Center 
 
Lincoln Center : 
Alice Tully Hall, Avery Fisher Hall, Metropolitan Opera House, New York State Theater  
 
Time Warner  Bui lding: 
Rose Hall, Allen Room 

WEST 
Los Angeles: Henry Fonda Theatre, Pantages Theatre, Wilshire Theatre, Brentwood 
Theatre, Wadsworth Theatre 
San Diego:  Playgoers Series: Civic Theater 
San Francisco: The San Francisco Symphony, Curran Theatre, Golden Gate Theatre, 
Orpheum Theatre, Post Street Theatre, Marines Memorial Theatre 
Tucson:  Tucson Music Hall 
Tempe:  Gammage Auditorium 
Phoenix:  Maricopa County Events Center 
Las Vegas: Phantom Theatre/Venetian 
 
 
 
 
 

 



TEXAS 
Dallas: Dallas Symphony Orchestra, Dallas Theater Center, Dallas Opera, Dallas 
Broadway Series: Music Hall, Majestic Theatre, Dallas Summer Musicals: Music Hall, 
Fair Park 
Houston: Houston Grand Opera, Houston Ballet, Houston Broadway Series: Music Hall, 
Jones Hall, Wortham Center, Aerial Theatre, Theatre Under The Stars, Alley Theatre  
San Antonio: Broadway Series: Majestic Theatre 

FLORIDA 

Miami City Ballet; Concert Association of Florida  
Ft. Lauderdale:  Broadway Series: Broward Center, Parker Playhouse 
Miami:  Broadway Series: Jackie Gleason Theatre; Coconut Grove Playhouse, Carnival 
Center for the Performing Arts 
Orlando: Broadway Series: Carr Center  
Palm Beach:  Kravis Center 

NEW ENGLAND 
The Wang Center for the Performing Arts: The Wang Theatre and Shubert Theatre 
(including all performances of the Boston Ballet and Boston Lyric Opera), The Colonial 
Theatre, The Wilbur Theatre, Opera House, The Charles Playhouse I & II, North Shore 
Music Center, The Stuart Street Playhouse 

MID-ATLANTIC 

Baltimore: France-Merrick Performing Arts Center 
Philadelphia: Mann Center for the Performing Arts (all attractions), Forrest Theatre, 
Walnut Street Theatre (Main Stage); Merriam Theater, Peter Nero and the Philly Pops 
(Kimmel Center), Philadelphia Orchestra (Kimmel Center), Philadelphia Opera, 
Pennsylvania Ballet  
Washington, D.C.: The John F. Kennedy Center for the Performing Arts, National 
Theatre, Ford’s Theatre 

MID-WEST 

Chicago: La Salle Bank Theatre, Ford-Oriental Theatre, Cadillac Palace Theatre, Briar 
Street Theatre, Drury Lane Theatre (Oakbrook &  Water Tower), Marriott Theatre, 
Second City, Looking Glass Theatre, Royal George Theatre, Auditorium Theater, Chicago 
Theatre, Comedy Sportz, Goodman Theatre, Merle Ruskin Theatre, Mercury Theatre, 
Metropolis Theater, Noble Fool Pheasant Run, NW University Theatre Company, 
Paramount Theatre, Victory Gardens 
Cincinnati: Broadway Series: Aronoff Center and Taft Theatres  
Columbus: Broadway Series: Ohio and Palace Theatres 
Indianapolis: Murat Theatre 
Minneapolis: Historic State and Orpheum Theatres 
St. Louis: Broadway Series: Fox Theatre; St. Louis Symphony 
 
 



2007 PLA YBILL Ð NEW YORK 
READER PROFILE 

 
 
 Demographic Composit ion 
   
Sex Male 47% 
 Female 53% 
   
Age Median age 49 
   
Household Income $150,000+ 40% 
 $250,000+ 13% 
 $500,000+ 4% 
 Median HHI $133,018 
 Average HHI $188,240 
   
Household Assets $1,000,000+ 64% 
 Median household assets $1,308,602 
 Median household assets excluding home $713,316 
   
Education Graduated college or more 63% 
 Post graduate study or degree 31% 
   
Occupation Professional/Managerial 53% 

 
Top management 
(CEO, COO, CFO, CMO, Pres. / partner)  17% 

   
Marital Status Married 82% 
 Single 6% 
 Any Children 46% 
 
 
Source: Mendelsohn 2006 Affluent Head of Household Survey HHI $85K+ 
Demos are based on “Adults who attend live theater, opera, classical music or dance/ballet 
performances.” 
 

 
 
 
 



2007 PLA YBILL Ð NEW YORK 
CLA SSIC ARTS READER PROFILE 

 
 
 Demographic Composit ion 
   
Sex Male 48% 
 Female 52% 
   
Age Median age 50 
   
Household Income $150,000+ 40% 
 $250,000+ 16% 
 $500,000+ 6% 
 Median HHI $132,178 
 Average HHI $202,664 
   
   
Household Assets $1,000,000+ 64% 
 Median household assets $1,332,881 
 Median household assets excluding home $716,349 
   
Education Graduated college or more 68% 
 Post graduate study or degree 35% 
   
Occupation Professional/Managerial 50% 

 
Top management 
(CEO, COO, CFO, CMO, Pres. / partner) 20% 

   
Marital Status Married 81% 
 Single 7% 
 Any Children 45% 
 
 
 
Source: Mendelsohn 2006 Affluent Head of Household Survey HHI $85K+ 
Demos are based on “Adults who attend opera, classical music or dance/ballet 
performances.” 
 
 

 
 
 



2007 PLA YBILL Ð NEW YORK 
BROADWAY READER PROFILE 

 
 
 Demographic Composit ion 
   
Sex Male 47% 
 Female 53% 
   
Age Median age 49 
   
Household Income $150,000+ 40% 
 $250,000+ 14% 
 $500,000+ 5% 
 Median HHI $135,163 
 Average HHI $192,778 
   
Household Assets $1,000,000+ 65% 
 Median household assets $1,325,526 
 Median household assets excluding home $722,120 
   
Education Graduated college or more 64% 
 Post graduate study or degree 31% 
   
Occupation Professional/Managerial 56% 

 
Top management 
(CEO, COO, CFO, CMO, Pres. / partner) 18% 

   
Marital Status Married 82% 
 Single 6% 
 Any Children 46% 
 
 
 
 
Source: Mendelsohn 2006 Affluent Head of Household Survey HHI $85K+ 
Demos are based on “Adults who attend live theater.” 
 
 
 
 
 
 
 



2007 PLA YBILL Ð NATIONAL 
READER PROFILE 

 
 
 Demographic Composit ion 
   
Sex Male 47% 
 Female 53% 
   
Age Median age 48 
   
Household Income $150,000+ 33% 
 $250,000+ 10% 
 $500,000+ 2% 
 Median HHI $124,910 
 Average HHI $165,821 
   
Household Assets $1,000,000+ 57% 
 Median household assets $1,173,534 
 Median household assets excluding home $722,386 
   
Education Graduated college or more 65% 
 Post graduate study or degree 28% 
   
Occupation Professional/Managerial 58% 

 
Top management 
(CEO, COO, CFO, CMO, Pres. / partner)  18% 

   
Marital Status Married 88% 
 Single 4% 
 Any Children 48% 
 
 
 
 
Source: Mendelsohn 2006 Affluent Head of Household Survey HHI $85K+ 
Demos are based on “Adults who attend live theater, opera, classical music or dance/ballet 
performances.” 

 
 

 
 
 
 



2007 PLA YBILL Ð NATIONAL 
CLA SSIC ARTS READER PROFILE 

 
 
 Demographic Composit ion 
   
Sex Male 45% 
 Female 55% 
   
Age Median age 48 
   
Household Income $150,000+ 35% 
 $250,000+ 12% 
 $500,000+ 3% 
 Median HHI $127,221 
 Average HHI $174,075 
   
   

Household Assets $1,000,000+ 59% 
 Median household assets $1,208,971 
 Median household assets excluding home $747,981 
   
Education Graduated college or more 68% 
 Post graduate study or degree 32% 
   
Occupation Professional/Managerial 59% 

 
Top management 
(CEO, COO, CFO, CMO, Pres. / partner) 18% 

   
Marital Status Married 87% 
 Single 5% 
 Any Children 50% 
 
 
 
Source: Mendelsohn 2006 Affluent Head of Household Survey HHI $85K+ 
Demos are based on “Adults who attend opera, classical music or dance/ballet 
performances.” 
 
 

 

 
 



2007 PLA YBILL Ð NATIONAL 
BROADWAY READER PROFILE 

 
 
 Demographic Composit ion 
   
Sex Male 46% 
 Female 54% 
   
Age Median age 48 
   
Household Income $150,000+ 34% 
 $250,000+ 10% 
 $500,000+ 3% 
 Median HHI $125,556 
 Average HHI $167,263 
   
Household Assets $1,000,000+ 58% 
 Median household assets $1,186,547 
 Median household assets excluding home $725,311 
   
Education Graduated college or more 65% 
 Post graduate study or degree 28% 
   
Occupation Professional/Managerial 59% 

 
Top management 
(CEO, COO, CFO, CMO, Pres. / partner) 19% 

   
Marital Status Married 88% 
 Single 4% 
 Any Children 48% 
 
 
 
 
Source: Mendelsohn 2006 Affluent Head of Household Survey HHI $85K+ 
Demos are based on “Adults who attend live theater.” 
 
 
 
 
 
 

 



2007 SPACE &  4-COLOR MATERIALS CLOSING CALENDAR 
 

 Issue Insertion Orders Materials Deadline 
 January Wednesday, November 15            Friday, December 1 
 February Friday, December 15 Friday December 29 
 March Monday, January 15 Thursday, February 1 
 April Thursday, February 15 Thursday, March 1 
 May  Thursday, March 15 Friday, March 30 
 June Friday, April 13 Tuesday, May 1 
 July Tuesday, May 15 Friday, June 1 
 August Friday, June 15 Friday, June 29 
 September Friday, July 13 Wednesday, August 1 
 October Wednesday, August 15 Monday, Sept. 3 
 November Friday, September 14 Friday, Sept 28 
 December Friday, October 14 Thursday, November 1 
 
¥ Non-cancelable insertion orders for Premium Positions are due the first of the month, 3 

months preceding the month of issue.  
 
 

SEND MATERIALS TO 
 

Edition  Playbill 
Playbill NY, Showbill, Metropolitan Opera,  525 7th Avenue 
Carnegie Hall, Lincoln Center, NY Philharmonic,  Ste 1801 
NYC Opera, NYC Ballet, Philadelphia Orchestra  NYC 10018 
and Opera, Kennedy Center  Attn:  Alex Near 

  Ph:     
(212) 557-5757 

 
  Southern Playbill 

Florida, Texas, California, Mid-West, Philadelphia  16505 NW 13thAve. 
Baltimore, Washington, D.C., Las Vegas  Miami, FL 33169 
One set of files and three proofs Attn:  Laura Goldman 

  Ph:    (305) 
624-5001 

 
  Playbill 
New England  332 Congress Street 
One set of files and one proof  Boston, MA  02210 

  Attn:    
Tim Montgomery 

 Ph:     (617) 423-3400 
 
 
All mater ials (digital fi les and proofs) must ship to their  respective address. Ads running in two venues per region 
require one set of files and two proofs.  If more than two venues, Three proofs are required.   National buys require three proofs in NY, and 
three proofs in Miami.  Spreads always require three proofs per region. 


